
 

Big Warsop Communications 

Service description 

The communications service works with Big Warsop to: 

 Tell and inform residents and organisations about Big Warsop.  

 Listen and respond to what residents are telling Big Warsop.  

 Share stories of success and help to build community ownership and capacity.  

Guided by the partnership, the focus of the communications service is on:  

 Gathering information about activities and creating news stories.  

 Preparing copy for and designing leaflets, posters, print adverts, website banners 

and occasional newsletters for electronic and doorstep delivery. 

 Print management and sourcing branded promotional goods on behalf of Big 

Warsop, creating suitable artwork as appropriate.  

 Maintaining and keeping up-to-date the website, including the uploading of minutes, 

reports, news stories, key documents and images.  

 Using a key contacts database for email campaigns (using MailChimp).  

 Building and maintaining a social media presence on Facebook and Twitter, posting 

Big Warsop stories regularly and sharing posts to promote relevant news and events 

from other local community groups and organisations.  

 Creating infographics to illustrate the results of Big Warsop surveys and research. 

 Creating visually attractive presentation slides using PowerPoint. 

Working with Big Warsop to co-ordinate, create and ensure regular and timely 

communications through the following communication channels:  

 Warsop and District news and other press and media 

 Warsop Web  

 Big Warsop website including links to Facebook and Twitter 

 Social media sites (Facebook and Twitter are currently used) 

 Events and local meetings  

 Leaflets for online and printed distribution to residents and local organisations 

 Other communication tools and resources such as pop-up banners and marketing 

freebies.   

Big Warsop communications will include:  

 The sharing of stories of success from initiatives in the Big Warsop plan.  

 



 Sharing the work of the partnership.   

 Building community interest through letting people know about local events and 

courses/activities held locally. 

 Letting people know what’s been agreed in the Big Warsop Plan.  

 Encouraging people to take part and get involved in Big Warsop and also 

encouraging people to volunteer in other ways across the Warsop Parish.  

The Communications provider will work closely with the Big Warsop Chair, Plan 

Co-ordinator, and identified local partners and organisations. An update report will be 

provided once per quarter, and will include an overview of what has been delivered, as well 

as information about website and social media hits.   

Person specification/skills 

 The ability to gather information and write stories and press releases. 

 Copywriting and proofreading skills. 

 Knowledge of maintaining a website using the Wordpress platform. 

 An understanding of design principles and print management.  

 Have excellent IT skills in Microsoft Word, Excel, PowerPoint, and the ability to use 

publishing software for the creation of posters and other artwork. 

 Knowledge of how to use email marketing tools such as MailChimp.  

 The ability to manage social media pages on behalf of Big Warsop (Facebook and 

Twitter are currently used). 

 

 

 


